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YORKSHIRE DALES
National Park Authority

August/September 2026

PR & Communications Officer
Bainbridge

Permanent
Full Time — 37 Hours per week

Dear Applicant,
Thank you for your enquiry in regard to the above position.

This recruitment and information pack includes the following:
Job description

Person specification including behaviours;

Background information; and

Terms and conditions of employment.

Our online application process allows you to complete the form in stages and you can log
in/out at any time.

In order for the shortlisting panel to assess your application, please clearly demonstrate
how you meet the essential and desirable criteria by referring to the person specification
and behaviours and provide examples within your application.

The closing date for completed application forms is 11.00pm on Sunday, 13 September
2026 and the anticipated interview date is Tuesday, 22 September 2026.

Further information about the Yorkshire Dales National Park Authority, including our
Corporate Plan is available on our web site, www.yorkshiredales.org.uk. We also have a
video showing the many reasons why the Yorkshire Dales National Park is a special place
and this can be viewed here https://www.youtube.com/watch?v=b g02d97idw.

We look forward to receiving your application and thank you for the interest you have
shown in working for the Yorkshire Dales National Park Authority.

Yours sincerely
VTl

Vikki Thomas
Head of HR

Enc. Yoredale, Bainbridge,

Leyburn, North Yorkshire, DL8 3EL

£ ®
INVE STO RS IN PEEAA‘EPLE Tel: 0300 456 0030 or 01969 652300

We invest in people Silver Website: www.yorkshiredales.org.uk

E-mail: info@yorkshiredales.org.uk

Acting Chief Executive: Gary Smith


http://www.yorkshiredales.org.uk/
https://www.youtube.com/watch?v=b_g02d97idw

YORKSHIRE DALES NATIONAL PARK AUTHORITY
JOB DESCRIPTION

Job title: PR & Communications Officer
Grade: Band C

Responsible to: Communications Manager
Responsible for: No line management responsibility

Objectives of the post:

The PR & Communications Officer will lead the development and delivery of high-quality
communications and public relations activity that supports the work of the National Park
Authority and its partners.

The role exists to build awareness, strengthen reputation, and help shape how the
Authority is presented to the public through compelling, consistent, and insight-led
storytelling across external and internal channels, including the Authority’s printed and
digital publications. The role also provides confident, timely, well-judged responses to
reactive media, film and broadcast enquiries as they arise.

Working closely with the Communications Manager, Creative Content Producer and
external partners, the post-holder will play a critical role in driving proactive PR campaigns,
enhancing brand presence, managing media relationships, and ensuring colleagues are
informed, engaged and inspired by the Authority’s work.

Duties and Responsibilities
Strategic Communications & PR

o Develop and deliver communications activity that supports the Authorities priorities,
programmes and campaigns.

e Support the Communications Manager in shaping the Authority’s public narrative
and leading proactive communications activity.

« Advise senior colleagues on communications opportunities, risks and reputational
issues.

« Champion innovation in communications practice, staying ahead of digital trends,
tools and emerging platforms.

Media & Reputation Management

« Maximise positive media coverage across broadcast, print and digital outlets.

» Build, maintain and strengthen relationships with local, regional and national media.

« Lead on proactive and reactive media activity, including drafting media statements,
handling enquiries, writing press releases, features and media briefings.

« Monitor media coverage across traditional and digital platforms, identifying risks,
opportunities and emerging themes.



Content Creation & Storytelling

Write, edit and commission high-quality content for a wide range of formats,
including newsletters, brochures, magazines, blogs, features and digital
publications.

Ensure consistent tone, voice and storytelling across all channels.

Lead the end-to-end editorial planning, content creation and production of printed
publications, including Visitor magazine and Dales newspaper, from commissioning
and editing through to publication and distribution.

Manage and oversee the publications contract and day-to-day relationship with the
third-party responsible for advertising sales and production, ensuring alignment with
brand standards, quality expectations, budgets and deadlines.

Collaborate with the Creative Content Producer and third-party creatives (e.g.
photographers, filmmakers, designers and agencies) to deliver engaging multimedia
content.

Use audience insight, analytics and evaluation to inform content development and
storytelling approaches.

Brand, Campaigns & Partnerships

Help raise awareness of the National Park and National Park Authority and ensure
it is presented clearly and consistently, working with partners and stakeholders.
Build and maintain effective working relationships with key stakeholders, including
local authorities, other National Park Authorities, community groups and partner
organisations.

Internal Communications

Support the Communications Manager in enhancing internal communications to
ensure colleagues are informed, engaged and connected to the Authority’s work
and values.

Produce regular, high-quality internal newsletters and updates.

Maintain and improve the use of internal digital platforms, including SharePoint.
Ensure consistent tone and messaging across internal channels.

Innovation and Ways of Working

Use Al tools and digital systems to enhance content creation, media monitoring,
evaluation and efficiency.

Proactively identify opportunities to improve communications processes through
new tools and approaches.



PERSON SPECIFICATION
PR & COMMUNICATIONS OFFICER

The assessment of the following criteria and your suitability for the role will be undertaken
via either the information you provide on your application form (A) or during an interview (1)

Qualifications and Training Essential Desirable| A/l
A relevant qualification in communications, public relations,
journalism, marketing or a related discipline or equivalent v A

professional experience.

Access to a car or access to a means of mobility support to
meet the travel demands of the post (if driving, must have a v
current valid driving licence and appropriate insurance)

Experience and Knowledge

Significant experience (typically 5+ years) working in v

communications, PR, media or brand storytelling roles. Agl

Proven experience of leading communications projects from
concept through to delivery, including integrated PR and v A&l
communications activity aligned to organisational priorities.

Strong experience of media relations, including handling

enquiries, issuing statements and securing positive coverage v A&l
across print, broadcast and digital media.
Experience of crafting and delivering clear, compelling v A&l

narratives around an organisation, brand or place.

Knowledge and experience of internal communications,
including producing staff updates, newsletters and managing v A&l
internal digital platforms.

Experience of editorial planning and managing content
production processes to tight deadlines and quality standards v

. . e L A&l
and in creating, editing and commissioning content across a
range of channels, including digital and print.
Strong understanding of reputation management and the role v A&

of communications in managing risk and opportunity.

Experience of using audience insight, analytics and evaluation v |
tools to inform storytelling and measure impact.

Working knowledge of multimedia content production, v |
including video, photography and creative content workflows.

Experience of working with partners, stakeholders, influencers v |

and third-party agencies.

Strong Al literacy, with experience using Al tools to support
content creation, media monitoring and workflow efficiency, v
and a willingness to continue learning as technologies evolve.

Skills

Excellent writing and editing skills, with the ability to produce v
high-quality content for a range of print and digital channels.

Strong verbal communication skills, with confidence advising v
colleagues and engaging with media and stakeholders.




Strong relationship-building and networking skills, particularly
with media, partners and stakeholders.

A&l

Ability to plan, prioritise and deliver communications activity to
deadlines.

Confident use of digital tools and platforms to support
communications activity.

Other

Strong judgement and attention to detail, particularly when
dealing with reactive media and sensitive issues.

A&l

A genuine passion for National Parks, place-based storytelling
and meaningful communications.

Flexible approach to working outdoors, to capture content,
including the physical ability to access rough and isolated
terrain when needed.




Behaviours

| Essential | Desirable | A/

Improvement

We will continually strive to improve our performance in delivering National Park purposes.

Shows enthusiasm and commitment to our vision, purposes

v A&l
and work
Finds practical ways to overcome barriers; and adopts new v A&
practices to help get the job done
Challenges ineffectiveness and generates new and v A&l
imaginative solutions
Concentrates their resources on work priorities most v A&
important to the Authority
Seeks to improve knowledge and expertise and applies good v A&
practice
Accountability
We will explain and take responsibility for our decisions and actions.
Presents clear, concise and accurate information in a way v A&
that promotes understanding
Shares what we know and respects the information we are v |
given
Clearly agrees with others what is expected of them and v |
holds them to account
Assesses risks and learns from their own and others’ v |
mistakes; strives to do things in a safe way
Commitment
We will do what we say we will do.
Takes responsibility for making things happen by having a v |
positive ‘can do’ attitude
Has the courage to take and implement difficult or unpopular v |
decisions where necessary
Uses Authority policy in decision making and working v |
practices
Knows what the Authority’s objectives are, and works hard to v |
achieve them
Integrity
All our relationships will be built on honesty, transparency, equality and impartiality.
Shows integrity and fairness in decision- making v I
Ensures decision-making processes are clear and v |

transparent

Welcomes and respects diversity; demonstrates equality in
working relationships

v

Open and Approachable

We will work with others honestly and openly to achieve our objectives in ways that help

them meet theirs.

Co-operates with people and organisations to achieve our

objectives and theirs Y |
Engages in discussion on an Authority view or policy v |
internally; but presents unity of message externally

Listens and considers other views v A&l




~ /’i\

PR & Comm_unic_ations Officer YORKSHIRE DALES
Based at Bainbridge National Park Authority
Background

The Yorkshire Dales National Park was designated in 1954 in recognition of its
extraordinary natural beauty, the diversity of its wildlife habitats, its rich cultural heritage
and its fantastic opportunities for outdoor recreation. It is a dramatic upland, dissected by
numerous long glaciated valleys or dales, and is the home and workplace for over 24,000
people. The area is a working landscape, with agriculture, quarrying and tourism, offering
the main employment opportunities. Indeed, it is the long history of people settling in and
working this harsh environment that has created a cultural landscape recognised today as
one of the most distinctive in Western Europe.

The Park is looked after by the Yorkshire Dales National Park Authority and it’s the
Authority’s job to care for this very special place and its communities, so that: local people,
businesses and organisations will keep the Yorkshire Dales National Park a thriving area;
its unique cultural landscape will be treasured for its stunning scenery, exceptional
heritage and wonderful wildlife; and, every year millions of people will be inspired to visit
and be a part of it.

The National Park covers an area of 2,179 square kilometres (841 square miles) and is
one of a family of 15 National Parks in the UK, protected for future generations to enjoy.
Truly Britain’s breathing spaces.

From 1974 the whole of the Yorkshire Dales National Park was administered by a
Committee of North Yorkshire County Council but, as a result of the Environment Act
1995, the new National Park Authority was established on 1 April 1997. The Authority
remains within the framework of local government but is independent of the counties and
districts. The Authority now consists of council representatives as well as parish
representatives and members appointed by the Secretary of State.

National Parks have two purposes:

e To conserve and enhance the natural beauty, wildlife and cultural heritage of the
National Park; and

e To promote opportunities for the understanding and enjoyment of the special
qualities of the Park by the public.

In pursuing these purposes, the Authority is also required to:

e seek to foster the economic and social wellbeing of local communities within the
National Park.

The National Park Authority is advised by the Acting Chief Executive, Gary Smith. He is
responsible for the day-to-day running of the Authority, supported by approximately 170
staff.
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YORKSHIRE DALES
National Park Authority

Terms and condition of employment

Pay
This role has been confirmed as a Band C
Salary: £37,280 to £41,771, per annum (pay award pending)

Work Base
Bainbridge, near Leyburn, DL8 3EL - with the potential for some home working
There will also be some travel within the Park required as part of the role.

Pension

Staff meeting the minimum criteria are automatically brought into the Local Government
Pension Scheme (LGPS), which is a defined benefit scheme, unless they elect otherwise.

Hours of Work
The hours of work are 37 hours per week.

A flexitime scheme is in operation. This allows you to vary your start and finish times within
set parameters to help your work fit in with your social and domestic responsibilities. If you
have accrued sufficient time, the scheme allows you to take up to 12 days extra leave,
during the year.

Holidays

The holiday entitlement is based on length of continuous service within Local Government
or related employment and calculated on a pro rata basis for part time staff.

On commencement of employment: 26 days.
After 1-year continuous service: 27 days.
After 2 years’ continuous service: 28 days.
After 3 years’ continuous service: 29 days.
After 4 years’ continuous service: 30 days.
After 5 years’ continuous service: 31 days.

Plus 8 Bank Holidays.

Training and Development

The Authority is committed to the professional and personal learning, training and
development of its staff. To recognise this, the Authority has achieved the Investors in
People (IIP) Standard.

An appraisal scheme is in place for all staff and opportunities to undertake in-house and
external training programmes are readily available.



Recruitment Clearance

The offer of appointment is subject to confirmation of right to work in the UK, medical
clearance by Occupational Health, and the receipt of satisfactory references.

Miscellaneous
New entrants to local government are subject to a probationary period of six months.
The notice period applicable to this post is two months.

Application process

The online application form can be completed in stages and you can login/logout at any
time. In order for the shortlisting panel to assess your application, please demonstrate how
you meet the essential and desirable criteria by referring to the person specification and
provide examples within your application.

Applications must be submitted by 11.00pm on Sunday, 13 September 2026, to be
considered by the selection panel. Once you submit your application online you will
receive an email to confirm receipt.

Anticipated interview date — Tuesday, 22 September 2026.

We aspire to have a diverse and inclusive workplace and strongly encourage applicants
from all backgrounds to apply and join us.

We are a Disability Confident employer and guarantee to interview anyone with a disability
whose application meets the essential criteria for the role.

For an informal chat about this vacancy, please contact Mark Sadler, Communications
Manager, on 01969 652394 or mark.sadler@yorkshiredales.org.uk
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